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Global Traveler + eFlier (55,000 print + Web Content) is a monthly print magazine devised for high net-worth business travelers with sections dedicated to international luxury destination travel, domestic destination spotlights, MICE (Meetings, Incentives, Conferences and Expositions), family travel woven in to business travel, wellness travel, cruising, and travel trends. I am regular contributor to its Global Traveler eFlyer business travel-focused website and contributed to the WhereverFamily.com site for several years.
Taste & Travel International (circ: 50,000) – According to publisher Janet Boileau, the magazine is rooted in a passion for culinary travel. During its run, it has been available on newsstands in the US and Canada as well as circulated to MasterCard Elite card holders. It has also been distributed in the business class sections of Air Canada’ fleet and in its executive lounges.
Hotel Management (website: 395,000 views/month| print magazine + newsletter: 311,000 subscribers) – The hospitality industry’s magazine of record for more than 140 years is available in print and online. Content covers hotel investment, development, operations, design, technology, brand strategies and the sharing economy for the new generation of hotel owner, developer, operator, broker and financier. My beat encompasses sustainability and technology trends, décor, and hotel dining trends.
Bar & Restaurant (300,276 qualified subscribers | 82,829 monthly website page views + 55,885 monthly unique visitors) – National hospitality trade news site published by Questex providing bar and club owners, operators and managers with relevant information about the beverage industry. Topics include recipe and spirits trends, marketing, managerial practices, bar safety and aesthetic improvements. I am working with the same editors I have worked with at Bar Business’ print and online versions of the publication between 2012-2022.
Lucire (circ: 40,000, print internationally/250,000 unique hits per month online) – Internationally circulated New Zealand-based print and online magazine covering fashion, beauty, travel and lifestyle. I co-launched, developed and manage companion website LucireRouge.com in 2020, focuses on small businesses, entrepreneurs and boutique companies behind exciting new fashion, beauty, wellness and travel products and services. We plan to power the magazine with sponsored content in our efforts to help small lifestyle-based businesses grow and reach target readers.
Millennium Magazine (circ: 25,000) – This print and online (millenniummagazine.com) lifestyle publication designed for an affluent, professional readership has bureaus in New York, Los Angeles, Las Vegas and Miami. Written content includes executive profiles, business and leisure travel, gastronomy, entertainment, fashion, wellness/beauty, environmental issues, sports, philanthropy, politics, real estate and business/industry trends. 
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Beau Monde Traveler (circ: 50,000 print/100,000 online visitors per month) is a destination resource for experienced, affluent travelers researching and planing their next vacation. This compendium of print magazine, website and video serves as an all-encompassing guide with content by seasoned travel writers committed to covering travel destinations beyond familiar landmarks, museums and attractions. In accomplishing this, it provides its advertisers a platform to showcase their products and services to these selective and curious consumers.
Jetsetter HK (71,000 verified subscribers) –  Jetsetter is a multi-medium luxury travel lifestyle platform that includes a quarterly print magazine, a comprehensive website, and an informative bi-weekly that is international in scope and created for established, affluent travelers. Its editorial line-up is a compelling mix of exciting destinations and experiential travel features, profiles of intriguing personalities and insightful lifestyle content that covers everything from exclusive destinations to the world's leading luxury brands. Hong Kong-based but international in scope.
Travel Age West (circ: 25,000 print/58,000 average users online) is a respected publication incorporating a monthly print magazine and weekly online newsletter serving travel agents and professionals in the travel industry.  
